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THE GO-TO SPOT for groceries in
thee Wicddle Bast, the Lula chain of
supermarksts and hypermarkets g
pwned by Yusuffall's Embe Group.
Yusuffali opened his first supermar-
ket in 19940, during the turbulent
Gulf "War years, The venture was 3
suceess amsang the prowing middle
class, introducing the concept of
cheap products available under

one raof. Teday, the company has
aturnover of $3.75 billion, employs
JT000 penpla from 39 countres

ardd @ccounts for an astenishing 32
per cent of the Middle East's retail
mearket share, But it isn't all about
profits for Yusuffalic hes been a
chamgpion of secular harosony inthe
region, building cremation grownds
for Hindus and giving away land for
chuwrches. For his business sucoess
ard hmmanitarian eforts, hewas
awarded the Padma Shri in 2008,
ansd indiected i the Indian PRA%
Global Advisory Council,

Fareed Zakaria

W Leading voice on American foreign pobcy

THERE HAS PERHAPS rnzver been a
mare impartant time 1 be a lesding
woice on American foreign policy. The
past year has sean much upheayal,
not st inthe world 2t largs but in
Zamarlas world, 1o, In October 2040,
he jJumped ship from the struggling
Newrsweek International, which he
edited, to join Téme as editor-at-largs
penning & hiweskly colemn for the
wvengrable mews magazine. This, in ad
ditiar to kis Righdy rated gig on TN,
Farpgd Zakaria GRS Since the transi-
ticry, Fakaria has had his fands fol,
wihat with revplutions & the Madle
East, the assassination of ane Gsama
bin Laden and the strategic challenges
posed by & rising Asia, Few public
intellectuzls zre hetter-positioned to
interpret these developments

Imran Amed

W Blogging ploneer wha became the fassion
LS ¥ wokoe on Dusiness
Agre
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OUD THINEYOLUR
awerage A-type Harvard
Buginess School graduate
amd McKinsey consultant
wiould strugple te get the atorsusly
cliguey world of fashion to listen to his
apinbons, Tmran Amed manaped the
improbable feat in just four years, by
telling the industry exactly haw il
needed to change its ways. The
Canadian-bern entreprenesr started his
Business Of Fashian blag in 2007, while
consulting for some of the world's
higgest luoury bramds, and his daily
-:_|pininr|',' wonn ergmme bregkfast-time
reading for some of the industry’s senior
executives, Voted one of the UK 1040
mast influential men by British GQ this
yeear, Amed oow divides his tims
betwean managing his team of writers,
-jprq'ad aut fram Milan ta Tl,'-k'p;l, amned
teaching a class in digital marketing at
Lancdor's prr'_-:ligi-:_u_l'_-: Cortral Saint
Martins College of At & Design

Dipak C Jain

W Thee man in charge of some of the
waorhd's By ighbest young minds
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WHEN INSEAD, OME of the
wirkd's leading business scheals,
needed a mew dean, it was only
logical they chose Dipak © Jain,
Former dean of the Eellogp Schoal
af Managersand for 13 years, Jain is
a leading authority on marketing,
hawing muthared ower 50 articles

in academic journals the world

awer, He has advised and served

an the boards of companies like
Micrasafl, American Express, Sony
and United Airlines, and was foreign
affairs adwisor o the Prime Minister
af Thailand unti] 2006, [ain intends
ta bring rapid change to INSEAT,
ersuring it maintains its position at
the forefront of business research,
forusing an emerging markets like
Axia and South America,
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